БРЕНДИНГ КАК ЧАСТЬ СИСТЕМЫ ЛОЯЛЬНОСТИ ПОКУПАТЕЛЕЙ by Осадчий Эдуард Александрович & Гаранина  О.В.
ɍȾɄ
ɤɷɧɞɨɰɟɧɬɈɫɚɞɱɢɣɗȺȽɚɪɚɧɢɧɚ Ɉȼ
ȿɥɚɛɭɠɫɤɢɣɢɧɫɬɢɬɭɬɄɚɡɚɧɫɤɨɝɨɮɟɞɟɪɚɥɶɧɨɝɨɭɧɢɜɟɪɫɢɬɟɬɚ
ɝȿɥɚɛɭɝɚ
ȻɊȿɇȾɂɇȽɄȺɄɑȺɋɌɖɋɂɋɌȿɆɕɅɈəɅɖɇɈɋɌɂɉɈɄɍɉȺɌȿɅȿɃ
Ⱥɧɧɨɬɚɰɢɹ ɉɪɨɜɟɞɟɧɢɟ ɰɟɥɨɝɨ ɤɨɦɩɥɟɤɫɚ ɦɟɪɨɩɪɢɹɬɢɣ ɩɨ ɩɪɨɞɜɢɠɟɧɢɸ ɫɜɨɟɝɨ
ɩɪɨɞɭɤɬɚ ɫɪɟɞɢ ɩɨɬɪɟɛɢɬɟɥɟɣ ɬɪɟɛɭɟɬ ɜɵɫɨɤɨɣ ɫɬɟɩɟɧɢ ɜɥɚɞɟɧɢɹ ɢɫɤɭɫɫɬɜɨɦ ɨɫɨɛɵɦ
ɢɧɫɬɪɭɦɟɧɬɨɦ ɦɚɪɤɟɬɢɧɝɚ – ɛɪɟɧɞɢɧɝɨɦ Ɉɧ ɜɤɥɸɱɚɟɬ ɜ ɫɟɛɹ ɩɪɟɠɞɟ ɜɫɟɝɨ
ɤɨɦɦɭɧɢɤɚɰɢɸ ɬɨ ɟɫɬɶ ɷɬɨ ɩɨɦɨɳɶ ɮɢɪɦɟ ɜ ɨɪɝɚɧɢɡɚɰɢɢ ɫɚɦɨɣ ɩɨɥɢɬɢɤɢ
ɬɨɜɚɪɨɩɪɨɞɜɢɠɟɧɢɹɇɚɞɚɧɧɵɣɦɨɦɟɧɬɫɚɦɵɦɢɭɫɩɟɲɧɵɦɢɛɪɟɧɞɢɧɝɨɜɵɦɢɚɝɟɧɬɫɬɜɚɦɢ
ɹɜɥɹɸɬɫɹ©&RUXQD%UDQGLQJªɢ ©9ROJD9ROJDª– ɋɚɧɤɬ-ɉɟɬɟɪɛɭɪɝ ©Ɉɫɬɪɨɜɋɜɨɛɨɞɵªɢɡ
ɆɨɫɤɜɵȾɨɫɬɨɣɧɵɯɪɟɡɭɥɶɬɚɬɨɜɞɨɛɢɥɨɫɶɤɚɡɚɧɫɤɨɟɚɝɟɧɬɫɬɜɨ©Ƚɪɚɧɢª
Ʉɥɸɱɟɜɵɟ ɫɥɨɜɚ ɛɪɟɧɞ ɛɪɟɧɞɢɧɝ ɤɨɧɤɭɪɟɧɰɢɹ ɩɪɨɞɜɢɠɟɧɢɟ ɤɨɦɦɭɧɢɤɚɰɢɹ
ɧɟɣɦɢɧɝɩɨɡɢɰɢɨɧɢɪɨɜɚɧɢɟ
BRANDING AS PART OF A SYSTEM OF CUSTOMER LOYALTY
Abstract. The performance of the whole complex of actions for promotion of the product among 
consumers requires a high degree of skills in a particular marketing tool - branding. It includes first of 
all communication, that is, the assistance to the firm in the organization of the policy tovarovedenija. At 
the moment the most successful branding agencies are "Coruna Branding" and "Volga Volga" - Saint-
Petersburg, the "Island of Freedom" from Moscow. Decent results were achieved Kazan Agency 
"Faces".
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ɫɥɨɠɢɥɨɫɶɨɲɢɛɨɱɧɨɟɦɧɟɧɢɟɨɬɨɦɱɬɨɫɞɟɥɚɬɶɜɵɛɨɪɜɩɨɥɶɡɭɬɨɝɨɢɥɢɢɧɨɝɨɛɪɟɧɞɢɧɝ-
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ɛɪɟɧɞɢɧɝɨɜɵɯ ɚɝɟɧɬɫɬɜ ɡɚɫɥɭɠɢɥɢ ɚɝɟɧɬɫɬɜɚ ɢɡ ɝɨɪɨɞɚ ɋɚɧɤɬ-ɉɟɬɟɪɛɭɪɝ – «Coruna 
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ɭɫɩɟɲɧɵɯɩɪɨɟɤɬɨɜ©ȽɪɚɧɢªɨɫɨɛɨɦɨɠɧɨɜɵɞɟɥɢɬɶɉɥɚɧɟɬɚɎɢɬɧɟɫɆɟɝɚɮɨɧɌɚɬɧɟɮɬɶ
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ɯɨɬɹɬɢɦɟɬɶɜɨɡɦɨɠɧɨɫɬɶɜɡɚɢɦɨɞɟɣɫɬɜɨɜɚɬɶɫɛɪɟɧɞɚɦɢɬɪɟɛɭɹɧɨɜɵɯɩɪɨɞɭɤɬɨɜɢɭɫɥɭɝ
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ɩɪɟɞɫɬɚɜɢɬɶɬɨɜɚɪɫɜɨɟɦɭɤɥɢɟɧɬɭɱɬɨɛɵɡɚɨɬɧɨɫɢɬɟɥɶɧɨɧɟɛɨɥɶɲɨɣɩɪɨɦɟɠɭɬɨɤɜɪɟɦɟɧɢ
ɨɧ ɩɨ ɞɨɫɬɨɢɧɫɬɜɭ ɨɰɟɧɢɥ ɜɫɟ ɩɥɸɫɵ ɞɚɧɧɨɝɨ ɬɨɜɚɪɚ ɢ ɨɫɬɚɧɨɜɢɥ ɜɵɛɨɪ ɢɦɟɧɧɨ ɧɚ ɧɺɦ
Ɉɞɧɚɤɨ ɫɬɨɢɬ ɩɨɦɧɢɬɶ ɱɬɨ ɨɛɪɚɳɟɧɢɟ ɜ ɛɪɟɧɞɢɧɝɨɜɨɟ ɚɝɟɧɬɫɬɜɨ – ɷɬɨ ɫɟɪɶɺɡɧɵɣ ɲɚɝ
ɉɨɷɬɨɦɭ ɨɛɪɚɬɢɜɲɢɫɶ ɡɚ ɩɨɦɨɳɶɸ ɧɟɨɛɯɨɞɢɦɨ ɛɵɬɶ ɝɨɬɨɜɵɦ ɤ ɟɳɺ ɛɨɥɶɲɢɦ ɨɛɴɺɦɚɦ
ɪɚɛɨɬ
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